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The Nashville region attracts 
top-notch talent and world-
class companies. Here are 

just 10 of the many reasons why:

1. Wealth of Talent. Along 
with a skilled workforce for 
advanced manufacturing and 
distribution industries, the area  
is known as the Athens of the 
South for its nearly two dozen 
higher-education institutions.

2. Ready Real Estate. 
Besides many high-quality 
available buildings and land, 
construction is on the rise. The 
commercial property market  
is strong, while diverse housing 
options appeal to residents. 

3. Accessibility. The region  
is located within 650 miles  
of 150 million people and  
has excellent air, rail and  
highway access.

4. Cultural Inclusiveness. 
The region is home to many 
international companies and 
residents, along with dozens  
of organizations supporting  
these cultures.

5. Cutting-Edge Health 
Care. Health care is the region’s 
largest and fastest-growing 
industry. Residents enjoy 
proximity and access to  
leading-edge services.

6. Affordability. Nashville 
ranks high as a low-cost business  
 
 

location. Highly competitive  
transportation costs appeal to 
manufacturers. The area is also 
recognized as one of the most 
affordable places to live and visit. 

7. Creative Energy. Nashville 
overflows with arts. In addition  
to recognition for its creative 
vitality, the area was recently 
ranked as the sixth best city  
for artists by MyLife.com.

8. Epic Entertainment. 
Travel + Leisure named Nashville 
as a top city to visit for its live 
music and restaurant scene,  
with a nod to the city’s safety, 
cleanliness and friendly locals. 
Condé Nast Traveler listed 
Nashville among its top travel 
hotspots worldwide for 2014. 

9. Friendly Faces. 
Economic growth has not at all 
compromised the welcoming 
nature of Middle Tennessee 
residents, with Nashville making 
several “friendliest cities” lists 
over the past decade.

10. Topography & Climate. 
The Nashville area has a mild 
climate, verdant landscapes  
and rolling hills, enhanced by 
greenways, thriving youth 
leagues, and beautiful state, 
county and municipal parks.

For more information, contact:
Nashville Area Chamber  
of Commerce 
211 Commerce St., #100 
Nashville, TN 37201 
(615) 743-3000 
www.nashvillechamber.com

Highly Ranked for Business, Livability
CREATIVITY, AFFORDABILITY AMONG REASONS TO CHOOSE NASHVILLE
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BREAKING THE MOLD
Nashville is famous for more than 
just making music. From guitars 
and electronic accessories to food 
and fashion, businesses across the 
area create products sold across  
an array of markets. 

In his studio in Germantown, 
Phillip Nappi makes handmade 
Italian-crafted leather boots, along 
with other accessories, under the 
label Peter Nappi – named for his 
grandfather who also worked as a 

cobbler. Peter Nappi merchandise 
is gaining fans in style capitals like 
New York and San Francisco. Other 
signature products made in the 
region include:

Gibson Guitar: Makes electric, 
acoustic and bass guitars in 
Nashville, where it also operates  
its headquarters.

Standard Functional Foods 
Group Inc.: Known for creating the 
Goo Goo Cluster, a chocolate-covered 
confection with marshmallow 

nougat, caramel and roasted peanuts; 
now a contract manufacturer for 
nutritional snack bars in Nashville.

General Mills: Produces yogurt for 
its Yoplait brand in Murfreesboro, 
along with biscuits and Toaster 
Strudel for its Pillsbury label.

Griffin Technologies: Designs 
and creates cases, chargers,  
cables and other accessories  
for iPhone, iPad, Kindle and 
Android devices at its facility  
near downtown Nashville.

Discover  
Nashville

MADE HERE

 8 || nashville 



CENTER OF OPERATIONS
Nashville is building its reputation as a headquarters 
for nationally and internationally renowned firms. 
Founded locally in 1968, HCA Holdings was one of  
the first hospital companies and has grown to include 
165 hospitals and 115 freestanding surgery centers in  
20 states and England. It employs nearly 200,000 
across its network and 7,000 locally. Other top firms  
in the region include:

Nissan North America: The auto giant runs its U.S. 
headquarters from Franklin and a manufacturing and 
distribution facility in Smyrna, employing more than 
9,000 across the region. 

Dollar General Corporation: The discount retailer  
is based in Goodlettsville, where it employs more  
than 2,000.

Bridgestone Americas: The world’s largest tire and 
rubber company has its headquarters in Nashville, 
along with a plant for truck and bus tires in LaVergne, 
employing 2,400 area workers.

Asurion: The technology insurance provider is 
headquartered in Nashville and operates technology 
and logistics centers in the area, employing 3,500.

TECH TRAILBLAZERS
Nashville is home to a growing group of startups that are developing market-changing 
technologies. One rising firm is Emma, a Web-based email marketing service that helps 
more than 40,000 organizations worldwide create, send and track email campaigns with 
stylish, easy-to-use newsletters and surveys. Other innovative firms in the area include:

Medalogix: Develops software that predicts and ranks risks in patients to help home 
health providers deliver the most appropriate care.

MDSave: Operates an online marketplace that enables visitors to shop, compare  
and purchase medical services based on quality and price.

HealthTeacher: Develops interactive games, apps and other Web-based educational 
resources available to health teachers through its online network.

Stratasan: Provides cloud-based analytics to health-care providers  
and pharmaceutical firms to help them make strategic decisions.

WIRED FOR GROWTH
The Nashville area is becoming a hot spot for the 
growing data center industry. Telecom provider 
Windstream Hosted Services recently expanded  
its data center network to Franklin, where it opened  
a 21,000-square-foot, Tier 3 facility to provide cloud 
computing, data storage and managed services. HCA 
Holdings is also building a $200 million data center  
in the Antioch area to serve its network of health-care 
centers. The center is expected to create up to 150 jobs.

Encompassing  
14 counties, the 

Nashville area is home to 
nearly 1.8 million people 
and 40,000 businesses. 
In 2012, 154 companies 
relocated or expanded  
in Middle Tennessee, 
investing $2.2 billion  

and creating 14,185 jobs.

COOL COMPANIESBY THE NUMBERS

WHO’S HERE

EMERGING INDUSTRY

MUSIC, MUSEUMS AND MORE
Live music is played nightly in Nashville, which is home 
to 124 performance venues, including the 100-seat 
Bluebird Café, where guests can hear up-and-coming 
and seasoned songwriters perform their songs in the 
round. Some of the world’s best acoustics can be heard 
at the Ryman Auditorium, and Honky Tonk Row  
in downtown Nashville hums with music 24/7. Visitors 
can hear the Grammy-winning Nashville Orchestra at 
the Schermerhorn Symphony Center or delve into 
the area’s music heritage at the Country Music Hall  
of Fame and Museum. Other fun local stops include:

Nashville Zoo at Grassmere: See elephants, parrots, 
clouded leopards and more than 400 other species.

The Parthenon: Tour a full-scale replica of the 
original Greek Parthenon in Athens at Centennial Park.

Frist Center for the Visual Arts: Peruse art exhibits 
that rotate every six to eight weeks in this historic Art 
Deco building.

Cheekwood Botanical Gardens and Museum  
of Art: Browse exhibits or stroll through the gardens  
of the 55-acre historic Cheek estate.

THINGS TO DO

Chihuly exhibit at Cheekwood 
Botanical Gardens
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CENTER 
STAGE 
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NASHVILLE REGION 
ATTRACTS INVESTMENT AND 
TALENT, DRAWS ACCOLADES

STAFF PHOTO BY Brian McCord



W hen it comes to business 
climate, jobs and 
investment, economic 
opportunity and talent 
attraction, the Nashville 
area tops the charts. The 

city is the top metro in the country for job growth, 
according to the U.S. Bureau of Labor Statistics, and  
a “Region to Watch in 2014,” according to Forbes.

Accolades from CNN, the Milken Institute, MSN 
and others continue to roll in for Nashville and its 
14-county region, citing its reputation as a  
rising destination for professionals, tech firms, 
entrepreneurs, Millennials and more. The distinct 
blend of geography, people, climate and quality  
of life in the area also gains notice from global 
companies that are discovering Nashville to be a 
premier location for centralizing their operations.

“We’ve been on a roll lately,” says Janet Miller, 
chief economic development director and marketing 
officer for the Nashville Area Chamber of Commerce. 
“In 2013, Nashville had the highest percentage of job 
growth of any metropolitan city with over a million 
population – No. 1. Our economy has ignited, and 
we’ve had a lot of big announcements lately. Our 
workforce is the attribute that’s driving that machine.”

More than 110,000 students attend colleges and 
universities in the area, and 35,000 individuals move 
to Nashville each year, Miller says, creating a ready 
supply of trained and talented employees from which 
companies can draw.

“UBS is hiring 1,000 people to work in its 
downtown Nashville offices,” Miller says. “And 
Hankook Tire, a Korean tire operation, is investing 
$1 billion into a facility in Clarksville. Most of the 
questions we field are from companies that are 
thinking of moving here are oriented toward our 
workforce; they have to be sure they can scale.  
We have a strong story to tell.”

The fact that Tennessee is a fiscally sound 
state with no personal income tax on earnings  
is another advantage. 

“That matters to companies,” Miller says. “You 
can build a business case pretty well on top of that. 
We also have creative people here, like songwriters 
and artists, and that contributes to the energy.”

By Stephanie Vozza
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20/20 Vision

Building upon that momentum is one of the key 
goals of Partnership 2020, a public-private regional 
economic development initiative that helped bring 
more than 115,000 jobs to the area over the past 
decade. The partnership focuses on developing 
talent and creating jobs within six industries driving 
growth across the area: technology, health care, 
corporate operations, advanced manufacturing, supply 
chain management, and music and entertainment.

“We are fortunate to have a diverse economy,” says 
Ralph Schulz, president and CEO of the Nashville 
Area Chamber. “This means we are not dependent 
on the success of any one industry for growth.” 

Health care is the largest industry, accounting  
for $30 billion in annual economic impact and  
a continuous stream of investment, including  
a $200 million expansion by Parallon Business 
Solutions that will bring 2,000 jobs to the city’s 
North Gulch area by 2016.

The automotive industry keeps growing, with 
Nissan adding 1,000 jobs to its Smyrna plant over the 
past two years and GM hiring 2,000 workers at its 
Spring Hill plant, which restarted operations in 2012.

HEADQUARTERS CENTRAL 

Nashville shines as a hot spot for corporate 
headquarters, and new firms are relocating to  
the region each year. In 2013, Red’s All Natural,  
a preservative- and hormone-free burrito maker, 
moved its operation from Fairfield, Conn., to 
Franklin. American Blue Ribbon Holdings, whose 
restaurant chains across the country include Max 
& Erma’s, O’Charley’s and Baker’s Square, also 
recently moved its headquarters from Denver to 
Nashville. Other companies with U.S. or regional 
headquarters in the area include HCA Holdings, 
Nissan North America, Dollar General Corporation, 
Mars Petcare, Caterpillar Financial, Asurion, 
Community Health Systems, Tractor Supply Co., 
Jackson National Life, Bridgestone Americas  
and Vanderbilt University.

http://www.businessclimate.com/nashville
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Music and entertainment have an annual economic 
impact of nearly $10 billion and support 56,000 jobs 
across the region. Nashville also boasts one of the 
nation’s hottest hotel markets.

“The tourism industry has ignited here,” Miller  
says. “Part of it is our new state-of-the-art downtown 
convention center. There are a dozen hotel chains  
all jockeying for sites right now for new development,  
with everything from entry-level to luxury.”

A Center for Business

Miller also sees white-collar, data center and shared 
services operations coming to town. “Nashville has 
caught on as a white-collar headquarters town and  
a place for corporate jobs,” she says.

Aramark chose Nashville for its new business 
services center, which officially opened its doors  
in December 2013. The company plans to fill up to 
1,500 positions, the majority of which are in entry-
level accounting and human resources.

“We wanted to consolidate our service center  
and our back-office activities into one location,”  
says Brian Gabbard, Aramark vice president of 
global business services. “As we looked across the 
U.S., Nashville made it to our top-10 list. We looked 
at everything from existing business footprint, cost 
of living and availability of talent.

“Nashville is growing as a city and is an overall 
business center in the country,” he continues. “The 
availability and access to colleges, universities and 

HIGHLY RANKED FOR BUSINESS

 No. 1: Top city for job growth, U.S. Bureau  
of Labor Statistics

 No. 2: Best cities for jobs, Forbes and the 
Manpower Group

 No. 4: Cities creating the most tech jobs, Forbes

 No. 5: Best cities for business and careers  
and regions to watch in 2014, Forbes

 No. 6: Top aspirational cities, The Daily Beast; 
most business-friendly cities, CNN

 No. 7: Best cities to work, Quantum Workplace; 
cities creating the most middle-class jobs, Forbes

 No. 8: Top American boomtowns, Bloomberg

 No. 10: Cities winning the battle for information 
jobs, Forbes

EMPLOYMENT GROWTH, 2011-2013

WAGE GROWTH, 2011-2013

Davidson 
County

+3.4% +6.2%

Rutherford 
County

+10.2%

Williamson 
County

Davidson 
County

+6.4% +19.3%

Rutherford 
County

+1.6%

Williamson 
County

 Find out more about Nashville’s competitive 
advantages at businessclimate.com/nashville.
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vocational tech schools was important to us.”
Other corporate growth includes a new division 

headquarters for Kroger and a new regional office 
for accounting firm BKD, whose clients include 
health care, manufacturing, education, financial 
services and government operations.

Tech Takes Off

The next big opportunity for Nashville is its 
health-care information technology sector, Miller 
says. “This is the next area Nashville should own,” 
she says. “We already have a number of firms in the 
technology arena. These emerging companies are 
helping us get the word out.”

One of those is Nashville-based tech insurance 
leader Asurion, which is expanding its operations 
with a premier support solutions center that will 
house 800 personal technology support technicians, 
management and operational professionals.

Nashville is also gaining recognition for its 
entrepreneurial climate, which has exploded over 
the past five years. “Startups in town are thriving,” 
Miller says. “It’s a high-energy scene.”

This economic vibrancy, combined with a cost  
of living below the national average, offers “a high 
quality of life and an environment where businesses 
can prosper,” Schulz adds.

http://www.businessclimate.com/nashville
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Boosting business is what the 
Nashville Area Chamber of Commerce 
is all about. To explore how to bring in 
more business, the organization kicked 
off the Nashville Region’s Vital Signs 
project in October 2013 to identify 
issues impacting the area and develop 
solutions to address them. 

Modeled after Toronto’s Vital Signs 
process, the report took a regional 
look at data on a range of economic 
and social topics, including: employment, 
cost of living, housing, affordability, 
health and wellness, civic life, 
collaboration between local 
governments, hospitality, safety, 
education, workforce, infrastructure 
and mobility.

“We identified 12 themes that offer 
opportunity for regional discussion, 
priority-setting and action,” says 
Christine Karbowiak, vice president  
of Bridgestone Americas Inc. and chair 
of the Vital Signs Action Team. 

A team is working with the 
Metropolitan Planning Organization 
and other regional organizations  
on challenges identified in the study 
and action plans to tackle those.

The project was conducted by the 
Chamber’s Research Center, which 
provides data and analysis on a  
range of economic, demographic  
and spatial topics.

“We provide industry and trend 
analysis, and conduct a host of 

regional survey services and programs 
that monitor economic conditions and 
changes,” says Dr. Garrett Harper, vice 
president of research for the Nashville 
Area Chamber of Commerce. “The 
work helps us present our story to  
the rest of the world.”

The Research Center recently 
conducted a study of Nashville’s music 
industry for the Music City Music Council.

“We receive major coverage across 
the nation on our music industry, 
prompting our thorough examination 
of its economic impact and the 
emergent trends,” Harper says. “ 
We looked at Nashville’s role as a 
major global entertainment center.”

 – Stephanie Vozza

Taking the Pulse
CHAMBER STUDY TRACKS CHALLENGES, TARGETS AREAS TO IMPROVE

LOCAL INITIATIVES

http://www.ovationcoolsprings.com
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Worldwide 
Appeal

INTERNATIONAL FIRMS ESTABLISH 
ROOTS, EXPAND PRESENCE IN  

THE NASHVILLE AREA

GLOBAL INVESTMENT

L isten in on any 
business meeting 
in the Nashville 
area, and you’re 
likely to hear 
conversations  

in Japanese, German, Italian, 
Swedish, Spanish and  
other languages spoken at 
international firms that have 
discovered Middle Tennessee to  
be the perfect business address.

Their investments are creating 
jobs and economic opportunity 
throughout the area. Foreign-
owned companies conduct business 
in 265 locations across the region 
and directly employ more than 
37,000 people. Foreign direct 
investment (FDI) activity helps 
sustain more than 83,000 total jobs 

and supports nearly $5.9 billion of 
labor income in the area each year.

Nashville’s FDI contributes 
$10.2 billion to the local economy 
for a total output of $25.5 billion 
within the region, according to the 
Research Center at the Nashville 
Area Chamber of Commerce.

FDI continues to grow as 
existing businesses expand and 
more international companies 
realize the region’s advantages, 
including its central U.S. location, 
transportation network, favorable 
regulatory environment, low  
costs and skilled workforce.  
Out of 121 total relocations and 
expansions in Middle Tennessee 
region from 2012 to 2013, nearly  
a quarter were initiated by 
internationally owned companies.

A Job Engine

That impact was even stronger 
when it came to new jobs. Foreign-
based firms created 2,824 jobs, 
representing 26 percent of the 
total number of new positions 
created by expansions and 
relocations during this period.

One of the most recent companies 
to move to Middle Tennessee is 
Italian manufacturer SO.F.TER. 
Group, which develops, produces 
and sells engineering plastics for 
automotive, appliance, construction 
and electrical markets.

The company is investing  
$11.5 million to locate its 
headquarters for the Americas in 
Lebanon and expects to create more 
than 150 jobs over a period of time.

By Bill Lewis
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“The foundation of SO.F.TER. U.S. 
is a step of paramount importance  
in our internationalization strategy,” 
says Riccardo Meucci, global 
commercial director of  
SO.F.TER. Group.

“Moreover, the U.S. operation 
completes our presence in the 
Americas and complements  
our presence in Mexico and  
Brazil,” he says. “Now we can be 
considered as a global supplier, 
providing the same high-quality 
products all around the world.”

SO.F.TER. is not alone. In  
a little more than a decade,  
180 international companies  
have relocated or expanded in  
the Nashville area, creating  
17,251 new jobs collectively.

That total is growing again with 

the arrival of Hankook Tire.  
The South Korean company is 
investing $800 million to build its 
first U.S. factory in Clarksville, 
where it is creating 1,800 jobs.

“This new facility will help 
Hankook Tire accomplish our plan 
to establish a production base in 
all major markets,” says Seung 
Hwa Suh, vice chairman and CEO 
of Hankook Tire. “We will be  
able to provide our customers, 
consumers, and car makers with 
high-quality tires and industry-
leading service to meet the 
demands of the American market.”

Building on Success

UBS, the Swiss global financial 
services provider, is growing its 
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German auto supplier Feintool is investing $30 million to expand its Antioch facility.

 Nashville’s FDI  
Impact on Tennessee

Statewide foreign direct investment 
centered in the Nashville region

Statewide FDI-related employment 
centered in the Nashville region

30%

28%

Source: Foreign Direct Investment Study, Nashville 
Area Chamber of Commerce Research Center
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Nashville presence and investing 
$36.5 million to establish a  
shared services center in the 
city. The company will create  
1,000 new jobs over five years.

UBS currently has more than 
200 employees in Nashville who 
provide operations support or 
work in its full-service Wealth 
Management office. The new UBS 
Nashville Business Solutions 
Center will offer expanded 
business services to support  
the wealth management and 
investment banking divisions.

“Expanding our presence in 
Nashville is the right business 
decision for UBS,” says Kathleen 
Lynch, CEO for UBS Group 
Americas and Wealth Management 
Americas. “The new UBS Nashville 
Business Solutions Center is part of 
our global strategy to continuously 

improve our efficiency and 
effectiveness for the benefit of  
our clients and shareholders.”

German automotive supplier 
Feintool is also building on  
its success in Nashville. The 
company, which opened in 1999, 
invested $20 million in an 
expansion in 2007 and is now 
investing up to $30 million to 
enlarge its facilities for new  
high-tech equipment.

The facility produces advanced 
transmission parts for Ford, Toyota, 
Chrysler and other auto firms.

“Nashville was chosen due to 
the fact that a lot of our customers 
have moved south, including 
Volkswagen and Nissan,” Vice 
President Lars Reich says.

The city’s central location is  
a plus, allowing the company to 
quickly provide support services 

for customers in other states, 
Reich says.

Nearly 30 percent of all foreign 
investment firms in Tennessee 
are located in the Nashville  
area, and the region represents  
28 percent of all FDI-related 
employment in the state.

Japanese investment leads  
the way in the Nashville area, 
accounting for 44 percent of total 
FDI-generated employment  
and 24 percent of all FDI firms. 
Recent examples include 
multimillion-dollar investments  
by Japanese automotive  
suppliers like Unipres and  
Kyowa, which have brought 
hundreds of jobs to Portland, 
along with expansions at  
Nissan in Smyrna and supplier 
NHK Seating of Americas  
in Murfreesboro.

 Top Nations With FDI-Generated 
Employment in the Nashville Area

UNITED 
KINGDOM

16%

GERMANY

7%

 Foreign Direct Investment in Middle Tennessee
83,000  

area jobs
created  

and sustained

$5.9  
billion

supported in annual  
labor income

$10.2  
billion

contributed to the  
local economy

$25.5  
billion

generated in annual  
regional output

Source: Foreign Direct Investment Study, Nashville 
Area Chamber of Commerce Research Center

CANADA

6%
JAPAN

44%
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Investments by firms from 
other nations also contribute  
a significant portion of the  
region’s total FDI-related jobs, 
including the United Kingdom 
with 16 percent, Germany with  
7 percent, and Canada with  
6 percent.

Read it online or on your tablet, and 
quickly and easily share content.
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Worldwide Appeal
INTERNATIONAL FIRMS ESTABLISH ROOTS, EXPAND PRESENCE IN  THE NASHVILLE AREA

GLOBAL INVESTMENT

“The foundation of SO.F.TER. U.S. is a step of paramount importance  in our internationalization strategy,” says Riccardo Meucci, global commercial director of  SO.F.TER. Group.“Moreover, the U.S. operation completes our presence in the Americas and complements  our presence in Mexico and  Brazil,” he says. “Now we can be considered as a global supplier, providing the same high-quality products all around the world.”SO.F.TER. is not alone. In  a little more than a decade,  180 international companies  have relocated or expanded in  the Nashville area, creating  17,251 new jobs collectively.That total is growing again with 

the arrival of Hankook Tire.  The South Korean company is investing $800 million to build its first U.S. factory in Clarksville, where it is creating 1,800 jobs.“This new facility will help Hankook Tire accomplish our plan to establish a production base in all major markets,” says Seung Hwa Suh, vice chairman and CEO of Hankook Tire. “We will be  able to provide our customers, consumers, and car makers with high-quality tires and industry-leading service to meet the demands of the American market.”Building on Success
UBS, the Swiss global financial services provider, is growing its 
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L isten in on any business meeting in the Nashville area, and you’re likely to hear conversations  in Japanese, German, Italian, Swedish, Spanish and  other languages spoken at international firms that have discovered Middle Tennessee to  be the perfect business address.Their investments are creating jobs and economic opportunity throughout the area. Foreign-owned companies conduct business in 265 locations across the region and directly employ more than 37,000 people. Foreign direct investment (FDI) activity helps sustain more than 83,000 total jobs 

and supports nearly $5.9 billion of labor income in the area each year.Nashville’s FDI contributes $10.2 billion to the local economy for a total output of $25.5 billion within the region, according to the Research Center at the Nashville Area Chamber of Commerce.FDI continues to grow as existing businesses expand and more international companies realize the region’s advantages, including its central U.S. location, transportation network, favorable regulatory environment, low  costs and skilled workforce.  Out of 121 total relocations and expansions in Middle Tennessee region from 2012 to 2013, nearly  a quarter were initiated by internationally owned companies.

A Job Engine
That impact was even stronger when it came to new jobs. Foreign-based firms created 2,824 jobs, representing 26 percent of the total number of new positions created by expansions and relocations during this period.One of the most recent companies to move to Middle Tennessee is Italian manufacturer SO.F.TER. Group, which develops, produces and sells engineering plastics for automotive, appliance, construction and electrical markets.The company is investing  $11.5 million to locate its headquarters for the Americas in Lebanon and expects to create more than 150 jobs over a period of time.

By Bill Lewis

German auto supplier Feintool is investing $30 million to expand its Antioch facility.

 Nashville’s FDI  Impact on Tennessee

Statewide foreign direct investment centered in the Nashville region

Statewide FDI-related employment centered in the Nashville region

30%

28%

Source: Foreign Direct Investment Study, Nashville 

Area Chamber of Commerce Research Center

 FDI Growth  
in the Greater 
Nashville Area

180
Internationally owned companies  
that have relocated or expanded  
in Middle Tennessee since 2001

17,000+
Total jobs created by area  
FDI investment since 2001

Share of internationally owned 
companies relocating or expanding  
in Middle Tennessee between  
2012 and 2013

Source: Nashville Area Chamber  
of Commerce Research Center

21%
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DRIVING 
GROWTH

AUTOMAKERS, SUPPLIERS BOOST 
PRODUCTION, FUELING JOBS, 

INVESTMENT ACROSS THE  
NASHVILLE REGION

When it comes to automotive 
strength, Tennessee 
boasts an expansive, 
diverse and globally 
competitive industry 
ranked as the top in the 

nation – and the Nashville area is a big driver of that.
The region supports more than 30,000 jobs in the 

automotive industry, according to a Washington, D.C.-
based Brookings Institution study examining 
Tennessee’s auto strength and its critical role  
in the economy.

Top automakers Nissan and General Motors 
maintain a strong presence in the area. Nissan runs 
its North American headquarters from Franklin in 

Williamson County and operates an assembly plant  
in nearby Smyrna in Rutherford County, while 
General Motors produces vehicles and engines at  
its assembly plant in Spring Hill in Maury County.

Thanks to a skilled workforce, low labor and 
business costs, and favorable logistics and 
transportation, these industry leaders and other 
auto manufacturers are boosting their investment  
in the Nashville region and spurring growth across 
the region’s ever-expanding network of suppliers.

“Thirty years ago, not many people dreamed that  
a foreign-owned auto manufacturer would prosper 
in the South, but the Nashville region landed Nissan, 
followed shortly thereafter by General Motors 
arriving in Spring Hill with its Saturn vision,”  

By Kevin Litwin
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DRIVING 
GROWTH

AUTOMOTIVE 
PRODUCTION

Nissan recently added 900 jobs at its 
assembly plant in Smyrna to support 
increased U.S. production of its vehicles.
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says Janet Miller, chief economic development 
officer with the Nashville Area Chamber of 
Commerce. “Now in 2014, the Chamber is working 
on 70 major business relocation or expansion 
projects, with about 15 related to the automotive 
sector. Success breeds success when it comes to 
industry clusters, and that is the case with the 
automotive industry in the Nashville area.”

Nissan Rolls On

In October 2013, Nissan celebrated two major 
milestones with the first U.S.-produced Nissan 
Rogue rolling off the line in Smyrna and the 
assembly of the 10 millionth vehicle produced at the 
facility since its opening in 1983. Nissan is shifting 
production of both the midsized crossover vehicle 
Rogue and the LEAF electric car from Japan  
to Smyrna as part of an ongoing effort to have  
85 percent of U.S.-sold Nissan products 
manufactured in North America by mid-2015.

“To manufacture the Rogue, Nissan added  
900 jobs and now employs more than 7,000 people  
at Smyrna with an annual payroll in excess of  
$275 million,” says Randy Knight, Nissan’s vice 
president of manufacturing in Smyrna. “Momentum 
continues as we add new products, jobs and 
investment to our U.S. manufacturing operations.”

GM Accelerates Investment

GM Spring Hill Manufacturing, which produced 
Saturns from 1990 to 2007, followed by the  
GM Traverse SUV from 2008 to 2009, today 
manufactures the Chevrolet Equinox SUV, as well  
as engine and component parts for GMC, Chevrolet, 
Buick and Cadillac products. In late 2013, the 
automaker announced it will add two midsized 
vehicles to its Spring Hill manufacturing lineup, 
with both vehicles going on sale to the public for  
the 2016 model year. GM is investing $350 million  
to prepare for the increased output.

“Spring Hill currently has just under 2,000 
employees, and we don’t know how many more  
we will hire, but around 1,800 jobs is the number 
we estimate,” says Kristy Bergstrom, plant 
communications manager for GM Spring  
Hill Manufacturing.

A Ripple Effect

Growth among auto giants like Nissan and GM  
is also trickling down to suppliers across the region. 
Unipres, which makes parts for the Nissan Rogue, 
added 200 jobs to its Portland operation to meet 
increased production demand. Calsonic Kansei 
North America, which produces cockpit modules, 
consoles, exhaust systems and thermal components 
for Nissan as well as other automakers, invested 
$109 million to ramp up its Middle Tennessee 
operations, which included adding more than  
180 jobs to its Smyrna plant.

GM’s restarted operations in Spring Hill have  
also had an impact, bringing suppliers like Magna 
Seating to the area to support production of the 
Chevrolet Equinox.

Bridgestone Corporation, which operates its 
headquarters for the Americas in Nashville, also 
continues to grow its presence regionally. The tire giant 
currently has a $75 million expansion of its steel cord 
tire-making facility in the works at the Clarksville-
Montgomery County Corporate Business Park.

As investment grows throughout Nashville’s 
automotive industry, more suppliers are moving into 
the area. South Korea-based Hankook Tire recently 
announced plans to spend $800 million to construct  
a tire-making assembly plant in Clarksville in 
Montgomery County, creating more than 1,800 jobs 
when production begins in 2016.

“Hankook Tire officials say the fact that the 
automotive industry trail had been blazed here  
for more than 30 years played a big role in them 
choosing the Nashville region,” Miller says. 
“Hankook knows a strong workforce is in place here, 
along with a robust business climate.”

In Smyrna, Nissan operates the 
largest lithium-ion automotive  
battery plant in the U.S.
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 Full Speed Ahead: Nashville 
Region Automotive Industry

 Regional auto 
firms under foreign 
ownership

46%
Jobs

16%
establishments

 Automotive jobs in the Nashville region

 Suppliers

 Automakers

 Other

 Suppliers

 Automakers

 Other

 Regional auto establishments
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General  
Motors

Nissan  
North America

Bridgestone 
Americas

MAHLE  
Filter Systems

Orchid 
International

 Concentration  
of automotive jobs 
in the Nashville region

Tennessee’s automotive sector 
is the largest in the South in 
employment and drives the 
state’s economic recovery, 
generating 12 percent of all  
job creation and more than  
one-third of output growth  
in manufacturing since 2010.  
The share of North American  
motor vehicle manufacturing  
in Tennessee grew from 2.9 
percent in 2010 to 3.3 percent 
in 2012 – and the automotive 
network in the 14-county 
Nashville region was  
a big reason why.

 2,500+ Automotive Jobs 
1,000-2,500 Automotive Jobs 
100-500 Automotive Jobs 
 0-100 Automotive JobsSource: The Brookings Institute
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TRANSPORTATION

INTERNATIONAL AIRPORT, RAIL  
AND INTERSTATE ACCESS  
GIVE NASHVILLE REGION  

A LOGISTICAL EDGE



 businessclimate.com/nashville  || 23  22 || nashville 

Live music has been a staple at 
airport for the past 25 years.

Walk through many airport 
terminals in the U.S.,  
and you might not know 
what city you’re in, but 
Nashville International 
Airport (BNA) certainly 

has a Music City flair.
Nashville’s landmark honky-tonk bar Tootsie’s 

Orchid Lounge has a location in the 1 million-
square-foot terminal, along with local restaurant 
franchises like Noshville Delicatessen and Neely’s 
Barbecue. For kids, a Nashville Zoo toy shop is open 
seven days a week, while country music stars like 

George Strait, Carrie Underwood and Lady 
Antebellum welcome travelers to Nashville  
in pre-recorded messages played through the  
airport’s overhead sound system.

“We want passengers to immediately know  
they’re in Nashville when they enter our terminal,” 
says Emily Richard, vice president of strategic 
communications and external affairs at Nashville 
International Airport. “Adding to that theme is that 
we feature live music acts on a couple of stages in the 
terminal for passengers and visitors to enjoy. We’ve 
had live music at the airport for the past 25 years.”

A focus city for Southwest Airlines, the airport 

By Kevin Litwin

STAFF PHOTO BY Brian McCord

The Nashville International Airport 
recently surpassed the 10 million 
passenger mark.
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offers 380 daily flights, including 
nonstop connections to New York, 
Los Angeles, Cleveland, Newark, 
Pittsburgh, Boston, Washington, 
D.C., and Seattle. Strong air 
service is a key reason why 
Nashville has become a  
popular corporate headquarters 
destination over the past decade.

“In 2012, we served more than 10 
million passengers for the first time 
since American Airlines had a hub 
here in the early 1990s,” Richard 
says. “We recently enhanced our 
parking areas and our walk-to 
rental car facilities, added a  
USO center because we are 
geographically near Fort Campbell’s 
Army base, and opened a CareHere 
health-care and wellness store.  
You can actually get a flu shot  
at Nashville Airport.”

Travel + Leisure readers even 
rated BNA as one of the most 
efficient airports in the U.S., 
thanks to the ease through which 
passengers can check into flights 
and get through security smoothly.

Roads, Rail and River Port

Along with an international 
airport, Nashville offers other 
logistical advantages for business. 
The city is located at the 
convergence of three major 
interstates – I-24, 40 and 65 –  
and that access is especially 
important to distribution 
companies, putting them within 
600 miles of 24 states and  
50 percent of the U.S. population.

“The three major interstates 
allow logistics companies to 
conveniently get to a lot of places 
from Middle Tennessee,” says 
Janet Miller, chief economic 
development officer with the 
Nashville Area Chamber of 
Commerce. “Music City also has 
I-440 Parkway, a downtown loop 
and Briley Parkway to link several 
of our urbanized areas, while 
State Route 840 connects four 
counties in an outer loop.”

A total of 140 freight carrier 

companies and 150 truck 
terminals have operations in 
Nashville to ship products for 
hundreds of local companies, 
including supply-chain leaders 
like OHL and Performance Food 
Group and corporate giants such 
as Amazon, Bridgestone, Nissan, 
Dell, Gap, Hollister, Saks Fifth 
Avenue and Starbucks.

Additional transportation 
assets include Class I rail, with 
CSX operating two major rail 
yards as well as an intermodal 
terminal for transferring cargo to 
and from trucks. Those facilities 
allow the area to be more 
competitive, especially when 
hauling by rail is a requirement  
for prospective companies looking 
to relocate or expand.

Nashville also has a river port, 
thanks to its location on the 
Cumberland River. Its nine-foot 
navigation channel offers barge-
shipping access to the Ohio River, the 
Mississippi River and Gulf of Mexico.

200

300

400

500

of the U.S. population  
resides within 650 miles  

of Nashville.

50%
More than

Memphis

New Orleans

Atlanta

St. Louis Louisville
Cincinnati

Indianapolis

Chicago
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Push for Mass Transit

Miller adds that a big push  
is underway in Nashville to get 
aggressive with mass transit.

“Bus rapid transit is currently 
under debate, and the leadership  
of Nashville knows that economic 
development depends on attracting 
a lot of right-out-of-college young 
people, many of whom don’t want 
cars – they want to travel via mass 
transit,” she says.

The Chamber is part of a city-
wide coalition supporting The  
Amp, a proposed 7.1-mile bus rapid 
transit route that would start at the 
Five Points area in East Nashville 
and extend to the Saint Thomas 
Health campus in West Nashville, 
providing service through the city’s 
main downtown corridor along 
Broadway and West End Avenue.

Nashville launched a passenger 
commuter rail system called the 
Music City Star several years ago. 

Read it online or on your tablet, and 
quickly and easily share content.

DIGITAL MAGAZINE

The current operational leg of the 
system connects the suburban 
city of Lebanon to downtown 
Nashville at the riverfront.

“Connections to Clarksville, 
Murfreesboro and Gallatin are 
currently in the feasibility study 
stage,” Miller says. “The ultimate 
Music City Star plan includes 
seven legs connecting Nashville  
to surrounding suburbs.”

 Fast Facts: 
Nashville 
International 
Airport (BNA)

380
average daily flights

49
nonstop destinations

75%
of the U.S. market reachable  
within a two-hour flight

$367
average fare

10 million
passengers served annually
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WELL TRAVELED

TRANSPORTATION

INTERNATIONAL AIRPORT, RAIL  AND INTERSTATE ACCESS  GIVE NASHVILLE AREA  A LOGISTICAL EDGE

Live music has been a staple at airport for the past 25 years.

W alk through many airport terminals in the U.S., and you might not know what city you’re in, but Nashville International Airport (BNA) certainly 
has a Music City flair.Nashville’s landmark honky-tonk bar Tootsie’s 

Orchid Lounge has a location in the 1 million-
square-foot terminal, along with local restaurant 
franchises like Noshville Delicatessen and Neely’s 
Barbecue. For kids, a Nashville Zoo toy shop is open 
seven days a week, while country music stars like 

George Strait, Carrie Underwood and Lady 
Antebellum welcome travelers to Nashville in pre-
recorded messages played through the airport’s 
overhead sound system.“We want passengers to immediately know they’re 

in Nashville when they enter our terminal,” says 
Emily Richard, vice president of strategic 
communications and external affairs at Nashville 
International Airport. “Adding to that theme is that 
we feature live music acts on a couple of stages in the 
terminal for passengers and visitors to enjoy. We’ve 
had live music at the airport for the past 25 years.”

A focus city for Southwest Airlines, the airport 

By Kevin Litwin

STAFF PHOTO BY Brian McCord

The Nashville International Airport recently surpassed the 10 million passenger mark.
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Music City 
Global

MUSIC & 
ENTERTAINMENT 

INDUSTRY

NASHVILLE ADVANCES WORLDWIDE 
REPUTATION AS MAJOR MUSIC AND 

ENTERTAINMENT CENTER

Nashville isn’t Music City USA 
anymore – try thinking of it as 
Music City Global instead. As the 
city’s music and entertainment 
industry has flourished, Nashville 
has emerged as a major player – 

not just locally or even nationally, but on the 
international stage. The economic impact of the 
music business on Nashville, which enjoys a music-
activity density two to 30 times greater than the 
nation overall and up to 10 times greater than  
New York or Los Angeles, is well documented.

A Nashville Area Chamber of Commerce Research 
Center study estimates that the industry helps create 
and sustain 56,000 local jobs, and contributes a total 
economic output of $9.7 billion to Nashville’s economy 
each year.

Noted urbanist Richard Florida has dubbed Nashville 
“the Silicon Valley of the music business.”

And television’s Nashville drama puts the city 

before millions of prime-time viewers each week. 
Add to that kudos from Forbes, Travel + Leisure,  
The Daily Beast and CNN Money, and Nashville’s 
emergence as a major player becomes clear – as it 
was intended to.

Thinking Big

A strategic planning initiative a few years back led 
to a bold decision to drop the “USA” from Nashville’s 
traditional sobriquet.

“We felt from a broader perspective there should 
be only one Music City in the world,” says Butch 
Spyridon, president of the Nashville Convention  
& Visitors Corporation. “We thought, ‘Let’s think  
big. Let’s go for it.’”

The edited moniker also reflected Nashville’s 
diversity as home to artists in many musical genres, 
from pop icon Kesha and rockers The Black Keys to 
Americana icon Alison Krauss to Christian music 
artists. The name change proved to be predictive. 

By Laura Hill
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Big-name acts like Luke Bryan add fuel to 
Nashville’s growing reputation as a global 
leader in music and entertainment.
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The city’s entertainment scene has attracted 
respected independent labels like Rounder Records. 
The label announced a move from its longtime  
New England home to Nashville in late 2013,  
drawn by the convenience and synergy of the  
city’s music business, says President John Virant.

“We get Nashville,” Virant says. “I’ve been coming 
here for years, but recently the change has been 
unbelievable – the hotels, the restaurants, the 
convention center. It’s booming.”

Sony also recently announced plans to expand  
its global headquarters in downtown Nashville, 
creating scores of new jobs in its administration, 
royalties, copyright, finance, IT and human 
resources departments.

Building a Creative Class

The industry’s presence has also drawn artists, 
tech entrepreneurs, filmmakers, fashionistas, 

chefs, designers and more who are attracted to the 
city’s creative, innovative climate. And Nashville 
has become an internationally known dining 
destination lauded by the New York Times,  
Bon Appetit and others.

“Great cities are being grown out of this very 
diverse creative class,” says Randy Goodman, 
co-chair with Mayor Karl Dean of the Music City 
Music Council, an initiative dedicated to growing 
Nashville as a global music center. “The new, young, 
technology-driven entrepreneur is as much an artist 
as a songwriter, and that’s a whole new area of the 
creative class that’s being drawn to Nashville for 
its quality of life and innovative attitude.”

Hospitality Industry Grows

Perhaps the largest impact the music industry 
makes on other sectors is in hospitality, which has 
seen a number of new hotels open recently in 

The Sound Kitchen is one of 
several area recording studios 
that also host musical events.

Cabana in the Hillsboro 
Village neighborhood is one 

of many restaurants that 
give Nashville a foodie flair.
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response to increased tourism and convention 
bookings at the new Music City Center (MCC).

“For tourism and conventions, you need 
something to make you stand out from the 
competition,” Spyridon says. “The music brand 
creates an awareness we couldn’t buy. It creates an 
aura of Nashville as special, unique and authentic.”

Charles Starks, president and CEO of the  
MCC, agrees.

Themed around music, with a guitar-shaped ballroom, 
the dramatically designed conference center reaps  
the benefit of the city’s music industry, but also returns 
the favor by accommodating larger attendance at 
events like the Country Music Association (CMA) 
summer music festival and providing facilities that 
allow meetings to hire local, often big-name, acts.

“It all helps advance the brand,” Starks says. “If 
you’re here to attend a convention, you may just get 
here and find out how great Nashville is.”

 Learn more about Nashville’s music and entertainment 
industry at businessclimate.com/nashville.

Conventions with 5,000-6,000 attendees are 
booked in MCC every 11 days in 2014, many with  
an international presence, which helps spread the 
Music City message globally, Starks says.

And the growing number of major music tours that 
come from Nashville, whether the artist is Dierks 
Bentley, Sheryl Crowe or Kings of Leon, take the 
brand even further.

“Music and entertainment play a major role in 
landing conventions,” Starks says. “Many of the 
artists who play here are country, but many are not. 
People everywhere are understanding that Nashville 
is so much more.”
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 Hitting the High Notes
 Rising Stars 

Nashville has long nurtured musicians of every stripe, from jazz pianists and pop belters 
to gospel vocalists and country music bands, and today’s music scene is no different. 
Some of the rising stars who call Music City home include:

 Ì From electrifying rock-flavored 
country-pop to traditional twang, 
country music has its ear on Taylor 
Swift and Kelly Clarkson, who have 
made it big early in life; The Band 
Perry, Josh Gracin, Kacey 
Musgraves, Thompson Square and 
teenage sensation Hunter Hayes.

 Ì Rocker Jack White is a familiar 
figure around town, as are The Black 
Keys, Kings of Leon, Ben Folds, 

Paramore and the Alabama Shakes.

 Ì Rap, soul and hip-hop have been a 
part of the Nashville music scene for 
years. Notable young stars include 
Starlito and Young Buck.

 Ì On the Christian music scene, For 
King & Country won Best New Artist 
honors at the 2013 Dove Awards, a 
prize for which Murfreesboro native 
Colton Dixon was also in the running.

 By the Numbers:  
Nashville Music Industry

 A Top City to Visit
Condé Nast Traveler ranked Nashville a top place to visit citing its “hot, trendy new 
food scene and its famous, funky music scene.” Travel + Leisure also awarded it 
third-place honors among America’s Best Cities for its music, food, cleanliness and 
safety. Nashville was the only U.S. city to make The Huffington Post’s list of top five 
winter destinations due to its affordability and fun attractions.

56,000+
jobs created and sustained

$3.2 billion
annual labor income supported

$5.5 billion
contributed to the local economy

$9.7 billion
regional economic impact

 Music Industry Concentration 
Music industry cluster jobs per 1,000 working-age population (age 20-64)  
by metropolitan area

7.8

2.8
2.6

2.1

Nashville Los Angeles Austin Charlotte New York

2.0

Source: Nashville Music Industry Study, Nashville Area Chamber of Commerce Research Center
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Practical 
Nursing

Graphic 
Design

LauNch Your career ToDaY
“Real Skills for Real Jobs”

80%
Graduation 

Rate

74%
Job 
Placement

Learn more at www.tcatnashville.edu

Tennessee College of Applied Technology 
Nashville is a Tennessee Board of Regents 

institution, www.tbr.edu, and is accredited 
by the Commission of the  

Council on Occupational Education,  
7840 Roswell Rd., Bldg. 300,  Ste. 325, 

Atlanta, GA 30350, Phone: 770-396-3898,  
Fax: 770-396-3790. For more information 

about our graduation rates, the median debt 
of students who completed the program, and 
other important information, please visit our 

website at www.tcatnashville.edu. TCATN 
complies with nondiscrimination laws:  
Title VI, Title IX, Section 504, and ADA.

advanced 
Manufacturing

Welding

aviation 
Maintenance

Information  
Technology

100 White Bridge rd. • Nashville, tN 37209 • (615) 425-5500

Truck 
Driving

… and MANY MORE 
programs available! 

Nashville’s hospitality industry is 
enjoying an enviable upswing, with 
hotels, restaurants and watering holes 
popping up. Once a city where many 
restaurant doors closed at 9 p.m., 
Nashville today offers dozens of 
restaurants, presided over by celebrity 
chefs, inventive menus, revered 
mixologists and top-notch wine bars. 
And, yes, visitors can still find the 
traditional beer joint and down-home 
café specializing in that Nashville 
delicacy, hot chicken.

Foodie Haven
Fluffy biscuits and preserves at the 

Loveless Café or the cheeseburger  
at Puckett’s Grocery will always have 
a special place in Nashville’s culinary 
heart. But 2013 alone saw the arrival of 
new loves, like uber-chef Sean Brock’s 

Husk, a local iteration of his famed 
Charleston restaurant of the same 
name. Also new to the scene: Pinewood 
Social, Rolf and Daughters, Silo, Etch, 
The Southern Steak and Oyster,  
The Farm House, Treehouse, Blvd  
and more. That’s on top of established 
foodie havens like Margot, City House 
and the much-celebrated Catbird Seat.

Room to Grow
In lodging, new hotels debuted or 

were in the works as the new Music  
City Center (MCC) opened its doors. 
The Omni Nashville Hotel, across  
from the MCC and connected to  
the Country Music Hall of Fame and 
Museum, wowed with its 800 guest 
rooms, rooftop pool and Kitchen  
Notes restaurant. The Hyatt Place also 
opened a 255-room hotel just a block 

away from the MCC. The Renaissance 
and the downtown Hilton underwent 
multimillion-dollar renovations, and a 
new Marriott hotel near the MCC is in 
the planning stages.

With Nashville’s music scene and 
developing downtown making it a  
top destination for a record number  
of travelers, these hotels are working  
to accommodate more visitors.

Within its first 45 days of operation, 
the Omni had already secured more 
than 90 group commitments and 
booked 400,000 room nights, thanks  
to meetings scheduled through 2024.

“Nashville is one of the brightest 
locations in terms of growth and 
opportunity, and we’re proud to be a 
part of it,” says Dan Piotrowski, general 
manager of the Omni Nashville Hotel.

 – Laura Hill

Rolling Out the Red Carpet
HOSPITALITY INDUSTRY BOOMS WITH LUXE HOTELS, FINE DINING

TOURISM
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Startups can find support at the Nashville 
Entrepreneur Center, which was selected  
in 2013 as one of Google’s seven tech hubs.
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Nashville is striking  
all the right chords 
these days, thanks  
to collaborative  
efforts throughout  
the region’s close-knit 

business community.
Leading this effort is the Nashville 

Entrepreneur Center (NEC), a nonprofit 
that helps startups in health care, 
technology, social enterprise, digital 
media and entertainment get their 
ventures off the ground.

“A lot of good people are working on a 
common vision at the same time,” says 
Michael Burcham, CEO of the dynamic 
NEC, which recently expanded into the 
renovated Trolley Barns at Rolling Mill 
Hill. “What we have done here at the 
center is create a front door, allowing 
entrepreneurs to get assimilated quickly.”

The $5 million NEC expansion – fully 
paid for through a successful fundraising 
effort that Burcham describes as  
a testament to Nashville’s business  
leaders – is proving to be the right move. 

Burcham says that his staff is seeing 30 
to 40 people coming into the center each 
week who are seeking assistance through 
information and collaboration. 

Google Comes Calling

Those efforts are drawing national 
notice. Google, one of the nation’s most 
successful entrepreneur stories, named 
Nashville as one of its seven tech hubs  
in 2013.

“Google is here almost every  
month doing things with us to help our 
entrepreneur and business community,” 
Burcham says. “Their brand has attracted 
other brands. It’s good for the center,  
for the city and especially for our new 
businesses. You can feel the amp up  
of energy in this place.”

Recognition from the White House  
for the NEC’s work in mentoring young 
entrepreneurs turned the national press 
into international visits, with the NEC 
regularly hosting groups from Saudi 
Arabia, Brazil and other countries.

“Once we started being recognized 

Launching 
Ideas

ENTREPRENEURSHIP  
& INNOVATION

NASHVILLE’S ENTREPRENEURIAL 
NETWORKS HELP STARTUPS MOVE 

IDEAS TO MARKET

By Betsy Williams

22%

Sole proprietorships 
that make up the 

Nashville workforce

Venture capital invested 
in Nashville-based 
health-care startups 

65%

$1.4B
Venture capital dollars 
invested in Nashville-
based startups since 2001

Source: Nashville Venture  
Capital Report 2001-2011
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nationally for our work, it created 
an international audience,” 
Burcham says.

Information is important, but  
for startups, money is crucial.  
The NEC has that covered, with 
access to seed money through 
groups like the Jumpstart Foundry 
and the Nashville Capital Network. 
Those connections are being 
augmented with a new NEC 
program, the Unconference, a sort 
of speed-dating event that affords 
entrepreneurs the opportunity  
to pitch their idea to a host of 
investors. The first one netted 
about $16 million in deals, Burcham 
says, and that is expected to grow.

Healthbox Advances  
Health-Care Innovation

The health-care industry  
is Nashville’s largest employer,  
with approximately 50 percent of 
the workforce employed in health 
care, and one of its most innovative 
sectors. That reputation is drawing 

partners like Healthbox, an 
international health-tech business 
accelerator working with the  
NEC and industry leaders like 
BlueCross BlueShield and HCA 
to mentor health-care IT startups 
such as Clariture, eClinic 
Healthcare and others.

“Healthbox directly matches 
BlueCross’ overall strategic vision 
of fostering innovation to advance 
health-care outcomes,” says Brian 
Stansa, BCBS vice president and 
treasurer. “We want to help small 
startups get their products and 
services to large companies, 
mentors and investors.”

“Nashville has long been the 
epicenter of health care and has one 
of the longest established health-
care organizations in the country,” 
says Amy Len, who directs the 
Healthbox Nashville operation.

Early-stage companies in the 
health-care field can apply for  
a four-month program with 
Healthbox that gives them  
access to mentors and investors. 

Those selected also receive  
a $50,000 seed investment.

Success is measured by financing 
but also by market traction because 
“it’s not going to be a successful 
business until you’ve got traction  
in the market,” Len says.

One of the biggest successes 
emerging from Nashville’s health-
care IT scene is Shareable Ink, 
which recently raised $7.7 million 
to expand its operation. The firm, 
which uses iPads and digital pen 
and paper to transform point-of-
care clinical documentation into 
data and analytics, was one of a 
dozen companies honored at the 
2013 annual NEXT Awards, hosted 
by the NEC and the Nashville Area 
Chamber of Commerce.

Collaboration Equals Success

Along with partnerships through 
the NEC, the region’s collaborative 
environment is helping small, 
emerging companies in all sectors 
develop profitable partnerships 
with bigger corporations.

“Nashville has earned its 
reputation as an incubator for 
collaboration and cooperation  
that allows profitable partnerships 
to unfold between small shops  
and big enterprise,” says Floyd 
DePalma, principal of DePalma 
Studios, a Nashville-based user 
experience (UX) design and 
development firm whose clients 
include corporations like Nissan 
and Deloitte.

“Nashville’s bottom-line value  
is as a thriving city where a UX lab 
like DePalma can sharpen focus to 
provide increasingly meaningful 
services to a list of enterprise 
clients in the automotive, high-
tech, accounting and health-care 
industries ... only Nashville sets 
the creative stage for that level  
of mutual ROI,” he adds.

Nashville continues to earn accolades as a top spot for entrepreneurs.  
Most recently, the city has been recognized as a startup capital by CNN  
and Kiplinger, and it was named as one of the best cities for young 
entrepreneurs by under30ceo.com. A few reasons behind its appeal include:

Affordability: Music City offers the lowest living costs of any city on 
Kiplinger’s list of 10 Great Cities to Start a Business. Cost of living is  
10 percent below the U.S. average and business costs are 4.3 percent 
below the national average across industries.

Seed money: Funding keeps getting better, with Nashville raising  
$72 million from venture capitalists through the third quarter of 2012.

Youth: Nashville’s median age of 34 and growing population make  
it an attractive spot for young business owners.

Support: From local programs like the Nashville Area Chamber’s NEXT 
Awards to Nashville’s selection by Google and Healthbox as a national  
tech and entrepreneurship hub, the area is gaining publicity and assistance 
money can’t buy.

STARTUP CITY
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SOCIAL ENTERPRISE

The Nashville area’s rich tradition  
of social enterprise continues to grow 
and build influence – and that growth 
is having an economic impact across 
the region, thanks to efforts by 
organizations like the Center for 
Nonprofit Management (CNM).

Created in 1986 by the Frist 
Foundation and the United Way of 
Metropolitan Nashville to improve the 
skills of nonprofit executives in Middle 
Tennessee, CNM provides mentoring, 
networking and educational 
opportunities to social enterprise 
startups. The center recently 
expanded its offices, moving  
into the renovated Trolley Barns  
at Rolling Mill Hill.

“We help nonprofits do what  
they do better, offering training and 
consulting and a variety of services,” 
explains CNM president Lewis Lavine.

Enterprise Success  
and Support

A recent study, produced by the 
Business and Economic Research 
Center at Middle Tennessee State 
University and sponsored by CNM, 
revealed that the nonprofit sector 
contributes more than 15 percent  
of regional employment and  
$20.9 billion in business revenue  
to the Nashville MSA.

One contributor to those numbers  
is the Dispensary of Hope, a national, 
not-for-profit, social enterprise 
headquartered in Nashville that 
connects medication surplus from 
manufacturers and physicians with 
patients who otherwise might go 
without medication.

The Dispensary of Hope serves 
patients by working with free clinics, 
charitable pharmacies, federally 
qualified health centers and  
hospitals to offer affordable access  
to medications and supplies.

The CNM and Nashville 
Entrepreneur Center, which includes 

Enterprising Service
NONPROFIT STARTUPS CREATE JOBS AND INVESTMENT FOR AREA

social enterprise as one of its 
entrepreneurial focus sectors,  
work cohesively to support more  
social enterprise development  
in Middle Tennessee.

“We encourage more nonprofits to 
develop enterprises that improve their 
ability to carry out their mission,” 
Lavine says.

 – Betsy Williams
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CHARTING 
GROWTH

TECH TAKES OFF AS 
NASHVILLE STEPS UP 
EFFORTS TO TRAIN, 
ATTRACT TALENT

Leaders at area tech companies like Jim 
Hitch, product owner at digital marketing firm 
Emma Inc., work to attract tech hires from all 
over the world. 
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B ig-city cultural 
amenities and a 
small-city sense  
of community 
combine to make 
greater Nashville  

one of the hottest U.S. markets for 
technology jobs.

The local tech sector is expected  
to grow by 4.4 percent annually,  
and Music City lands on nearly  
every list of hip cities for technology, 
entrepreneurship, startups and 
livability. A 2013 study in Forbes  
put Nashville in the top five U.S. 
cities “winning the battle for 
information jobs.”

Nashville’s technology community  
is energized, and it shows. 
“Culture/livability is one of our 
assets,” says Bryan Huddleston, CEO 
of the Nashville Technology Council. 
“To attract businesses, you need a 
community that accepts the creative 
class – one that pulls them in so they 
feel like they’ve been here forever. We 
have that,” he says. “That is one of our 
unique differentiators.”

Recruiting Tech Talent

Nashville is not unique in that its 
tech talent is stretched. But instead  
of relying on “top city” rankings to  
do the heavy lifting, community and 
business leaders are stepping up 
efforts to both grow local talent  
and recruit it from elsewhere.

In 2013, the Nashville Area 
Chamber of Commerce, along with 
several area partners, launched 
WorkIT Nashville (workitnashville.
com), a multifaceted program with  
an aggressive digital media presence. 
More than 200 companies maintain 

profiles on the WorkIT Nashville 
online hub, where they post open  
jobs. Candidates also post resumes 
and work histories on the site.

“Employers of all sizes are engaged 
in the campaign from a variety  
of industries, including health care, 
finance, education and digital 
publishing,” says Rebecca Leslie,  
vice president of talent development  
for the Nashville Area Chamber. 
“Some companies are posting as 
many as 200 jobs on the website.”

Smaller, startup companies are 
also on board, and use of the site 
is high across the 14-county region. 

WorkIT Nashville produced a  
high-quality “playbook” that 
highlights the tech community and  
the region’s quality of life, cost of 
living and neighborhood options. 
Getting assets such as the playbook 
and digital hub in place and making 
sure companies were comfortable 
using them were the first priority  
in the WorkIT initiative.

“In 2013, the campaign reached 
more than 114 million people, 
attracting candidates from 42 states, 
and in 2014, we will increase our 
national marketing strategy,”  
Leslie says.

Growing Tech Talent

Nashville Software School, a 
nonprofit boot camp for entry-level 
Web developers, is contributing, too. 
Since opening 2012, the school has 
graduated more than 50 junior 
developers, many of whom got  
jobs with partner companies.

Students pay $1,000 in tuition for 
the full-time, six-month program. 
Partner companies repay training 

ENERGY/TECH

By Pamela Coyle

 Growth in Tech 
Employment in 
Nashville

Growth in Nashville’s tech 
employment since 2001

Growth in Nashville’s tech 
employment since 2009

71,000
Additional jobs projected  
for Nashville’s tech industry 
between 2009 and 2019

800-1,000
Technology jobs currently 
open in the Nashville area

5.3%

65%

Source: Nashville Labor Market Study, 
U.S. Bureau of Labor Statistics
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costs when they hire graduates; 
graduates who get jobs at other 
firms start on payment plans, too.

As one of the only nonprofit 
boot camps for developers in  
the country, Nashville Software 
School will soon open the 
program to non-Nashville 
residents, who will pay tuition of 
$10,500. Demand for the training  
is high – for the September 2013 
class, 25 percent of the 200 
applicants were not local and 
could not be considered.

Build 3 is the newest local tech 
training effort. The idea is to build 
software, build developers and 
build Nashville, in part by hiring 
experienced developers to spend 
time working with greener 
recruits to give them a feel for 

working as part of a development 
team, managing projects and 
delivering work on schedule.

“It is hard to get that in your 
first two years on the job,” says 
co-founder Vic Gatto.

Gatto, a partner at Solidus,  
a Nashville venture capital firm, 
also helped launch Jumpstart 
Foundry, a 14-week business 
accelerator program for tech 
startups. He sees a big investment 
focus in health-care IT ahead that 
will create a great opportunity  
for Nashville.

Nashville Sells Itself

Tech hires have dominated the 
growth of email-based digital 
marketing service Emma Inc., to 

the tune of 10 in one quarter of 
2013 alone, says Clint Smith, the 
company’s co-founder and CEO. 
“Our ratio of product people to 
nonproduct people is approaching 
1-to-1,” he says.

The firm has grown to about 
110 employees, doubling in  
the last five years. Many tech 
hires come from elsewhere, 
including the United Kingdom 
and Guatemala, and Music City  
is not a hard sell, Smith says.

Nashville’s affordability 
compared with Silicon Valley and 
other established tech epicenters  
is one draw.

“We’ve also got a great 
university system, great schools, 
and people are interested in 
sticking around,” Smith says.

TOPPING THE (TECH) CHARTS

Nashville is more than holding its own among 
cities with growing information technology 
sectors. A recent Forbes study ranked  
Nashville fourth among cities creating the  
most technology jobs. The rankings cited 
Nashville’s 65 percent rise in tech employment  
and its 12 percent increase in STEM  
(science, technology, engineering and math)  
jobs over the past decade. Growth in both areas  
is connected to Nashville’s emergence as a 
hospital management and health-care IT hub.

In another study, Forbes ranked Music City  
10th among large cities in technology sector  
hiring, which includes software publishing, data 
processing and other information services.  
The study considered four factors: IT jobs over 
the long term (2001-2012), midterm (2007-2012) 
and the last two years, as well as momentum.

The rankings named the Nashville-Murfreesboro-
Franklin area among “upstart locations,” citing  
its strong media base and diverse lifestyle that 
“provides newcomers with everything from a hip 
urban ambiance to bucolic country suburbs.”
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Living green is making sure the air in your home is healthy for your family to breathe. Test 
your home for radon and build radon-resistant. It's easy. That's living healthy and green.

Just call 866-730-green or visit www.epa.gov/radon

Living green
starts from the ground up.

“Nashville is big enough to  
have a lot of things happening  
but small enough to have  
that sense of community,” he 
continues. “The community 
responds to that.”

DIGITAL MAGAZINE

The nonprofit Nashville 
Software School trains 
students in software and 
app development as well 
as website design.

B ig-city cultural amenities and a small-city sense of community combine to make greater Nashville one of the hottest U.S. markets for technology jobs.
The local tech sector is expected to grow by 4.4 percent annually, and Music City lands on nearly every list of hip cities for technology, entrepreneurship, startups and livability. A 2013 study in Forbes put Nashville in the top five U.S. cities “winning the battle for information jobs.”

Nashville’s technology community is energized, and it shows.“Culture/livability is one of our assets,” says Bryan Huddleston, CEO of the Nashville Technology Council. “To attract businesses, you need a community that accepts the creative class – one that pulls them in so they feel like they’ve been here forever. We have that,” he says. “That is one of our unique differentiators.”
Recruiting Tech Talent

Nashville is not unique in that its tech talent is stretched. But instead of 
relying on “top city” rankings to do the heavy lifting, community and business leaders are stepping up efforts to both grow local talent and recruit it from elsewhere.In 2013, the Nashville Area Chamber of Commerce, along with several area partners, launched WorkIT Nashville, a multifaceted program with an aggressive digital media presence. More than 200 companies maintain profiles on the 

WorkIT Nashville online hub, where they post open jobs. Candidates also post resumes and work histories on the site.
“Employers of all sizes are engaged in the campaign from a variety of industries, including health care, finance, education and digital publishing,” says Rebecca Leslie, vice president of talent development for the Nashville Area Chamber. “Some companies are posting as many as 200 jobs on the website.”Smaller, startup companies are also on board, and use of the site is high across the 15-county region. WorkIT Nashville produced a high-quality “playbook” that highlights the tech community and the region’s quality of life, cost of living and neighborhood options. Getting assets such as the playbook and digital hub in place and making sure companies were comfortable using them were the first priority in the WorkIT initiative.

“In 2013, the campaign reached more than 114 million people, attracting candidates from 42 states, and in 2014, we will increase our national marketing strategy,”  Leslie says.
Growing Tech Talent

Nashville Software School, a nonprofit boot camp for entry-level Web developers, is contributing, too. Since opening 2012, the school has graduated more than 50 junior developers, many of whom got jobs with partner companies.Students pay $1,000 in tuition for the full-time, six-month program. Partner companies repay training 
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TECH TAKES OFF AS NASHVILLE STEPS UP EFFORTS TO TRAIN, ATTRACT TALENT

By Pamela Coyle

 Growth in Tech Employment in Nashville

Growth in Nashville’s tech employment since 2001

Growth in Nashville’s tech employment since 2009

71,000
Additional jobs projected  for Nashville tech industry between 2009 and 2019

800-1,000
Technology jobs currently open in the Nashville area

5.3%

65%

Nashville area business owners, such as Jim 
Hitch, Product Owner at Emma Inc., works to 
attract tech hires from all over the world. 
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I f the spirit of Nashville springs from music, 
then its muscle comes from health care.

Both industries have brought an 
international spotlight to the area, but 
when it comes to numbers and the depth 
and breadth of its impact, health care 

shines particularly brightly.
“The health-care industry is Nashville’s most 

significant economic driver, responsible for $70 
billion in annual revenue globally and 400,000 jobs 
throughout the world,” says Caroline Young, president 
of the Nashville Health Care Council, an association 
of health-care industry leaders. “It thrives due to the 
collaborative and entrepreneurial spirit of the health-
care leaders based here, not to mention the wealth of 
talent that exists in our community.”

The industry’s impact on the Nashville economy 
continues to grow, currently generating nearly $30 
billion in economic benefit each year and supporting 
more than 200,000 jobs. Nashville is home to more 
than 250 health-care companies, and another 300-

plus businesses in the area provide health 
care-related services.

From startups to established providers,  
local firms across the industry rely on networks, 
partnerships and innovation to stay vibrant  
and evolve for the future.

“It’s an exciting time to be in the health-care 
industry, particularly in Nashville,” Young says.  
“As the nation’s health-care system navigates an  
era of unprecedented change, Nashville is poised  
to advance its legacy of health-care leadership, 
entrepreneurship and innovation.”

A Wide Network

Nashville’s rise as the health-care capital began 
with the founding of HCA in 1968, and the city is  
now home to a range of sectors within the industry, 
including ambulatory and outpatient surgery,  
long-term care, behavioral health, population  
health, academic research and health  
information technology.

Paving 
the Way

HEALTH

HEALTH-CARE INDUSTRY LEADS  
IN GROWTH, INNOVATION AS  

THE AREA’S LARGEST  
ECONOMIC DRIVER

By John McBryde
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Dr. Colin B. Meyerowitz examines chest 
scans at TriStar Skyline Medical Center,  
one of the area’s leading hospitals.

HCA is undergoing an $200 million 
expansion of two of its business 
units, Parallon Business Solutions 
and Sarah Cannon Research 
Institute (SCRI), that will bring 
2,000 jobs to the city’s North  
Gulch area by late 2016.

Along with HCA, Nashville is the 
headquarters for other nationally 
known health-care organizations 
like Vanderbilt University Medical 
Center, Saint Thomas Health, 
Community Health Systems, 
LifePoint Hospitals, AmSurg and 
Healthways. But the industry’s 
strength also comes from smaller 
health-care information technology 
firms like Stratasan, Qualifacts and 
Passport Health Communications, 
both of which continue to grow  
their operations in the area.

InQuicker is a bootstrap startup 
that has grown exponentially since 
its establishment in 2006 and full 
development three years later. The 
company, founded by Michael Brody-
Waite and Tyler Kiley, provides an 
online emergency room scheduling 
service that helps decrease waiting 
times for patients at emergency 
rooms, doctor offices and other 
health-care facilities.

“We were both inspired by a  
vision of health care we thought 
should exist,” Brody-Waite says.  
“In health care, people should have  
a great experience from a customer 
service perspective.”

InQuicker partners with nearly 
300 facilities in 25 states. One of its 
most significant associations has 
been with Saint Thomas Health – its 

 Health-Care 
Snapshot
250+
Nashville-based  
health-care companies  
with multistate, national  
and international operations

300
Professional service firms  
in Nashville with expertise  
in the health-care industry

Investor-owned hospital  
beds in the U.S. operated  
by Nashville companies

Source: Nashville Health Care Council

70%
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HARDING 
A c A D e m y

A Co-Educational Day School  
Serving Kindergarten through Eighth Grade

170 Windsor Dr. • Nashville, TN 
(615) 356-5510 

www.hardingacademy.org

Nurturing the Spirit • Inspiring the Mind

first with a Nashville- 
based provider.

“Seeing Saint Thomas go live 
was one of most important 
experiences I’ve had here at 
InQuicker,” Brody-Waite says.

Evolving for the Future

Playing a key role in bringing 
firms across the industry together  
to focus on solving national health-
care needs is the Nashville Health 
Care Council, which was founded in 
1995 as an initiative of the Nashville 
Area Chamber of Commerce.

“All Council activities and 
initiatives serve to fulfill our 
mission to further establish 
Nashville’s position as the nation’s 
health-care industry capital,” 
Young says.

The organization achieves this 
by offering member companies 
access to national policymakers, 
industry innovators and 
thoughtleaders. Council 
programs on finance, policy and 
trends provide vital information 
to members as they grow their 
businesses. Council initiatives 
such as Leadership Health Care 
(LHC) and Council Fellows also 
bolster Nashville’s No. 1 industry.

LHC is for those who are 
progressing through the industry 
and seeking educational and 
networking opportunities, while 

 Nashville’s 
Health-Care 
Industry Impact

$70 billion
Generated in revenue globally

400,000
Jobs supported globally

$30 billion
Contributed in overall economic 
benefit locally

200,000+
Jobs supported locally

 Top 5 Publicly 
Traded Health-
Care Companies
HCA
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quickly and easily share content.
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Fellows is an annual four-month 
program designed for established 
leaders in the industry.

Fellows launched in 2013 with  
33 participants, one of which 
included Bill Rutherford, who 
serves as chief financial officer and 
executive vice president for HCA.

“Most of us are accustomed to 
looking at the industry through 
our own lenses,” he says.  
“The Fellows class gave us an 
opportunity to broaden that 
perspective, hear from world-
class thought leaders, and 
stimulate ideas around 
innovation and new approaches 
for the delivery of care.”
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LOCAL PROVIDERS

Some of the top providers 
contributing to Nashville’s health-care 
industry are systems that serve local 
residents, including HCA, Vanderbilt 
University Medical Center, Meharry 
Medical College and Saint  
Thomas Health.

HCA’s network extends to 1 
65 hospitals and 115 freestanding 
surgery centers in 20 states and 
England. In 2013, 110 of HCA’s 
hospitals nationwide were named 
among The Joint Commission’s list of 
top performers. The system also earned 
high marks for patient safety and 
announced a comprehensive infection 
prevention study at 43 of its hospitals. 

Locally, the system’s TriStar network 
has been expanding its services,  
and two of its Sarah Cannon Cancer 
Centers were recognized in 2013  
by the Commission on Cancer (CoC)  
of the American College of Surgeons 
for their oncology care.

Pioneering Research, 
Innovative Care

Home to six medical facilities, 
including Vanderbilt University Hospital 
and the Monroe Carell Jr. Children’s 
Hospital at Vanderbilt, Vanderbilt 
University Medical Center is a 
nationally known leader in medical 
research and specialty care.

The medical center recently 
announced an $84 million expansion 
of its children’s hospital that will put it 
among the nation’s largest 20 pediatric 
hospitals. It also has a new program to 
treat pediatric patients with complex 
conditions that don’t fit into a single 
subspecialty and whose illnesses 
place them at risk for becoming 
“medical orphans.”

Another development is VUMC’s 
PREDICT program, which launched  
in 2010. The program has genotyped 
more than 14,000 patients for 184 
different genetic variations that affect 
the body’s response to various drugs, 
and it recently added the transplant 
drug Tacrolimus to that effort.

Saint Thomas Health operates five 
hospitals in the area, including Saint 
Thomas Hospital, which is home to the 
first fully integrated brain tumor center 
in the U.S.

The system is partnering with the 
University of Tennessee Health 
Science Center to increase training 

slots in Middle Tennessee for future 
physicians. Another development is its 
recent launch of MissionPoint Health 
Partners, a program committed to 
improving the health status of the 
communities the system serves 
through accessible, high-quality care.

 – John McBryde

A Heart for Health
TOP PROVIDERS BRING CUTTING-EDGE CARE TO AREA RESIDENTS
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Enhancing 
Excellence

NEW DEGREE PROGRAMS,  
EDUCATION INITIATIVES BUILD TALENT 

IN THE NASHVILLE REGION

EDUCATION

Nashville is Music City, so it’s 
fitting that Belmont University 
has become the only university in 
the nation to establish a College 
of Entertainment and Music 
Business.

“We develop programs that serve the Nashville 
community,” says Thomas Burns, provost of Belmont 
University. “That’s why a few years ago we started  
a pharmacy degree program because there weren’t  
any such programs in Nashville. We live in one of the 
health-care capitals of the world, but every pharmacist 
in Nashville had previously come from somewhere else. 
However, now we have a College of Pharmacy.”

The university has also established a College of 
Law and a motion pictures program to serve fields 
growing in the region.

“The governor and mayor want Nashville to be  
a bigger player in the entertainment industry, so  
we hired Will Akers to direct our motion pictures 
program,” Burns says. “Will has written screenplays 
and TV scripts and earned his degree from the 
University of Southern California, which teaches the 
most highly regarded film curriculum in the world. 
Belmont is designing a building that will eventually 
house our motion pictures program, media studies, 
and the Mike Curb College of Entertainment and 
Music Business.”

Interdisciplinary Programs, Training

Lipscomb University helps prepare graduates  
for the local job market through its College of 
Professional Studies, which trains students in 15 
core competencies to fulfill the skill needs desired 

By Kevin Litwin
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Enhancing 
Excellence

The College of Pharmacy and Health Sciences 
at David Lipscomb University is one of several 
programs at area universities that provide 
students with hands-on training in health care.
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by local companies.
“Students in the College of Professional Studies 

earn performance ‘badges’ during their time at 
Lipscomb for developing attributes such as life and 
professional experiences, as well as personal and 
behavioral skills, and those achievements are posted 
electronically for any potential employer to study,” 
says Dr. Charla Long, College of Professional Studies 
dean. “It’s an innovative way for students to 
demonstrate their competencies on what they  
have accomplished and what they know, based  
on a Fortune 500-proven program called the  
Polaris Competency Model.”

Many large corporations hire graduates based  
on the core competencies badge system, Long says.

Vanderbilt University partners with Lipscomb, 
Belmont and Tennessee State University to offer 
interprofessional training for students pursuing 
careers in health care. The program provides future 
doctors and nurses with opportunities to gain  
work-based learning experiences and a holistic  
view of health care through collaborative work  
on medical teams.

Preparing Students for Careers

Also heavily involved in developing and retaining 
talent throughout the region is the Nashville Area 
Chamber of Commerce, which backs endeavors  
such as Intern Nashville and Young Professionals 
(YP) Nashville.

Approximately 100,000 students attend 18 
colleges and universities in the Nashville region,  
and a majority of those – more than 60 percent – 
remain in the area upon graduation.

“Intern Nashville highlights companies in Middle 
Tennessee that offer internships to college students, 
with more than 300 companies now participating,” 

says Rebecca Leslie, Nashville Area Chamber vice 
president of talent development. “Additionally, YP 
Nashville has been a focus of ours for more than  
a decade to engage, connect and empower young 
professionals and college graduates to retain them  
in our region.”

Other talent initiatives include the 
Nashvillejobslink.com website, which receives 
60,000 visitors a month thanks to 350 jobs that 
promote local businesses each day.

The Chamber has also partnered with the Middle 
Tennessee Regional Workforce Alliance, a public-
private partnership of business, the public workforce 
system and post-secondary education, that works 
together to improve the skills of workers in three 
strategic industry sectors vital to Middle Tennessee’s 
economic prosperity: advanced manufacturing, 
health care and information technology.

Another Chamber-endorsed program is the 
Academies of Nashville, an innovative approach 
found in all 12 Metro Nashville zoned high schools. 
More than 200 local businesses are partnering with 
the academies through the Pencil Foundation. 
Academy businesses and partners speak in 
classrooms and offer job shadowing and internship 
opportunities for students.

“The Academies of Nashville are schools within  
a school that incorporate a career theme into core 
academic subjects,” says Marc Hill, chief policy 
officer for the Nashville Area Chamber. “For 
instance, McGavock High School has academies for 
Digital Design and Communication, Health Sciences 
and Law, Hospitality and Finance, and Aviation and 
Transportation. The academies engage kids in 
learning and help them understand the relevance  
of their classroom work, better preparing them for 
college and whatever career paths they ultimately 
wish to pursue.”

High school  
diploma

29%

Some  
college

22%

Associate 
Degree

6%

Bachelor’s 
Degree

20%

Graduate degree  
or professional 

degree

10%

Other

13%
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 Nashville’s  
Talent Pool

Graduates who choose to 
stay and work in the area

Graduates in the Nashville 
area with a bachelor’s 
degree or higher

Nashville schools offer students 
career-based programs that prepare 
them for the job market.

Source: U.S. Census Bureau

60%

31%
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Located in downtown Nashville, Broadway 
Avenue is the heart of the city’s music and 
entertainment scene. 
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AREA OFFERS 
NEWCOMERS 
WELCOMING 
ATMOSPHERE, 
COSMOPOLITAN 
CULTURE

A fter graduating 
from the 
University of 
Mississippi, 
Dena Nance 
could have 

moved to New York or Los 
Angeles to start her wholesale 
fashion business, What’s-In-
Store, but she chose Nashville.

“I’m a country girl at heart, and 
I’ve found a city that blends my 
values and upbringing with my 
goals very well,” Nance says.

Nance credits much of her 
inspiration and success to 
Nashville’s influence.

“The cosmopolitan style of  
the city and its Southern flair has 
influenced my jewelry designs, and 
they’ve sold worldwide,” she says.

Nance is part of a growing 
group of young professionals who 
find Nashville to be the perfect 
home and launching pad for their 
careers. Since 2007, the metro’s 
young adult population has grown 
by 13 percent, putting it among 
the top 10 most popular cities for 
Millennials, according to MSN 
Real Estate. Sixty percent of 
graduates who attend Nashville 
area colleges and universities stay 
in the region – and it’s easy to 
understand why.

“There are many reasons for that: 
varied industry, education, things 

By Stephanie Stewart-Howard
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 Find out more about Nashville’s arts, culture and 
entertainment scene at businessclimate.com/nashville.
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to do , and a cost of living at 89 percent of the national 
average, which makes it affordable to stay,” says Alex 
Hughes, manager of talent retention and the YP 
Nashville initiative for the Nashville Area Chamber  
of Commerce.

A Nashville Area Chamber of Commerce Research 
Center survey of young professionals across the 
region emphasized the appeal of Nashville’s diverse 
neighborhoods, Hughes says. Other quality of life 
factors include jobs, friendliness, location, seasonal 
climate and community-service opportunities.

In Nashville, young adults have “access to mentors 
within chosen fields,” Hughes says. The atmosphere 
cultivated by local businesses creates learning 
partnerships between established professionals and 
their younger colleagues. The positive climate also 
encourages businesses to work together for growth. 
 “There’s a vibrancy and energy you don’t always find 
elsewhere,” Hughes says.

Arts and Cultural Hot Spot

Nashville’s creative community fuels its vibrant 
culture, says Ralph Schulz, president and CEO  
of the Nashville Area Chamber.

“We have historically benefited from our music 
and arts scene,” he says. “Our arts participation rate 
is nearly five times the national average.”

Art lovers can attend Art Crawl events in 
Nashville and Franklin, or browse exhibits at the 
Frist Center for the Visual Arts and Cheekwood 
Botanical Garden and Museum. For those who enjoy 
opera, theater or ballet, the Tennessee Performing 
Arts Center offers a full lineup. Foodies can indulge 
in an inventive culinary scene. And pro-sports fans 

can get their share of action, from NFL’s Tennessee 
Titans to NHL’s Nashville Predators.

Nashville is best known for its world-class music 
scene. Live music venues, like the Ryman, The Grand 
Ole Opry House, Nashville Municipal Auditorium, 
Mercy Lounge, The Basement and The Bluebird Café, 
bring thousands of shows to the city each year.

Downtown Renewal

The city’s newest downtown projects include the 
Music City Center, the Omni Nashville Hotel and 
Hyatt Place Nashville. Within a few blocks, visitors 
can explore other nearby attractions such as the 
Schermerhorn Symphony Center, Bridgestone Arena, 
and the Country Music Hall of Fame and Museum.

Nashville’s housing market ranks among the top  
10 markets in the U.S. Neighborhoods such as SoBro, 
the Gulch, Germantown, 12South and East Nashville 
are expanding. Construction of a $7.1 million SoBro 
tower with more than 300 apartments is also 
underway, while development of single-family homes 
and condos in outlying neighborhoods cater to a more 
commuter-focused crowd.

And Nashville-area residents never have  
a shortage of things to do.

“In 2013, we had more than 900 events listed for 
downtown alone and could have had many more if 
we listed every event happening daily at locations 
like the Frist Center and the library,” says Andrea 
Champion, communications director of the 
Downtown Nashville Partnership.

Visitors enjoy a party on wheels while 
touring Nashville’s SoBro area from  
a pedal-powered tavern.

http://www.businessclimate.com/nashville
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Nashville may have a notable 
reputation for its arts and culture, but it 
also offers plenty of recreational appeal 
for those looking to escape into nature 
or get active outdoors.

The city has more than 12,000 acres 
of open space, more than 100 parks 
(including several dog parks) and a 
wealth of public athletic facilities that 
include golf courses, ball fields and more.

Efforts to promote walking, running 
and biking, along with Nashville’s larger 
green initiatives, have contributed to an 
abundance of trails and greenways 
throughout the city. Surrounding areas, 
including Williamson, Sumner and 
Rutherford counties, have followed suit, 
opening up space for walkers, runners, 
hikers and cyclists. Activity and meetup 
groups meet throughout the region, 

giving residents a chance to socialize 
while getting fit or enjoying the outdoors. 
Nashville even has its own bike-sharing 
program, Nashville B-Cycle, with 22 
stations throughout the city.

“The presence of greenways 
addresses so many issues, from obesity 
to property values,” says Tommy Lynch, 
director of Nashville’s Metro Parks and 
Recreation department. “We’re 
especially excited about what’s going on 
downtown with green development 
along the riverfront, which will address 
the needs of residents and folks coming 
in for the new convention center.”

Located along the east side of 
Cumberland River next to LP Field, 
Cumberland Park offers trails, play areas 
and a splash pad popular with families 
in the summer. A pedestrian bridge 

connects the park to the west side of 
downtown, where plans are under way 
for an amphitheater and additional trails 
and green space.

Connectivity of the greenway will 
eventually allow pedestrians to move 
across long stretches of the entire  
city without ever getting on a road, 
Lynch says.

A new rowing facility is also planned 
at Shelby Bottoms along the river’s  
east side, and lakes and other rivers 
throughout the area offer plenty of 
opportunities for boating, swimming, 
fishing, canoeing and kayaking. For 
more outdoor adventure, the city is 
home to several privately owned options 
for ziplining as well as the Nashville 
Shores Waterpark on Percy Priest Lake.

 – Stephanie Stewart-Howard

Play Time
NASHVILLE OFFERS WEALTH OF RECREATION FOR AN ACTIVE LIFESTYLE

OUTDOOR APPEAL

http://www.bankofnashville.com


 MUSIC MECCA
Music draws fans around the world to Nashville  
for concerts and star-studded events like the CMA 
Music Festival held each June at LP Field. Downtown 
Nashville hosts nearly 1,000 events throughout  
the year, and it attracted more than 12 million  
visitors in 2013.

 52 || nashville STAFF PHOTO BY Jeff Adkins



 
GALLERY

  businessclimate.com/nashville  || 53 

http://www.businessclimate.com/nashville


 SENSATIONAL SITES
New must-sees, such as the Music City Center and Omni 
Nashville Hotel, add to Nashville’s style and architectural 
flair. The Omni connects to the Country Music Hall of 
Fame and Museum and features more than 800 guest 
rooms and suites. 

 
GALLERY
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ECONOMIC PROFILE

Top Employers
 Vanderbilt University

 Nissan North America, HCA, Saint Thomas Health

 The Kroger Company, Randstad, AmSurg Corp., Asurion, 
Shoney’s Inc., Corrections Corporation of America

10,000+ 5,000-9,999 3,000-4,999

Per Capita 
Income
Nashville MSA Average: 

$45,213
National Average:

$45,188

Workforce  
in Nashville 
Economic 
Market: 
923,790 Major MSA 

Population 
Centers:
Nashville: 

624,496
Clarksville: 

142,519
Murfreesboro:

114,038

THIS SECTION IS SPONSORED BY

Businesses by Industry

 Management, information, administration 
and technical services

 Retail trade

 Finance, insurance and real estate

   Health care and social assistance

   Miscellaneous services

   Accommodation and food services

   Transportation, warehousing  
and wholesale

   Construction

   Education, entertainment, arts  
and recreation

   Manufacturing

19.3%

14.9%

12%
11.1%

9.8%

8.8%

8.3%

7.6%

4% 3.7%

 Nashville 
Economic Market 
Population:
1.8 million

Sources: Nashville Area Chamber of Commerce, U.S. Census Bureau, 
U.S. Bureau of Economic Analysis

Location
 Midway between Nashville and Clarksville 
 Interstates 24 and 40, Cumberland River

Location
 30 minutes or less to Nashville International Airport (BNA) 
 Natural beauty with parks, greenways and trails

Location
 County’s economic health – 
  Tennessee’s sixth-highest median income 
 Responsible local government –  
  low taxes, responsive to private sector www.cheathamconnect.com

Cheatham County Joint Economic & 
Community Development Board 

108 N. Main St. 
Ashland City, TN 37015

Daryl Phillips, CEcD 
Director of ECD 
615.792.2379 

darylphillips@cheathamconnect.com 

mailto:darylphillips@cheathamconnect.com
http://www.cheathamconnect.com
http://www.cheathamconnect.com


 visit our  
    advertisers

Ascend Federal Credit Union 
www.ascendfcu.org

Cheatham Connect Economic  
& Community Development 
www.cheathamconnect.com

Christianson, Patterson,  
Courtney & Associates 
www.cpcanashville.com

Colliers International 
www.colliers.com

Cushman & Wakefield –  
Cornerstone Commercial  
Real Estate Services 
www.cornerstonecres.com

Diocese of Nashville 
www.dioceseofnashville.com

Drees Homes 
www.dreeshomes.com

Ensworth School 
www.ensworth.com

Gallatin Economic  
Development Agency 
www.gallatingetsit.com

General Motors Spring  
Hill Manufacturing  
www.gm.com

Harding Academy 
www.hardingacademy.org

Highwoods Properties 
www.highwoods.com

Maury County Chamber  
& Economic Alliance 
www.mauryalliance.com

Metropolitan Nashville  
International Airport 
www.flynashville.com

Montgomery Bell Academy 
www.montgomerybell.edu

Stanton Group Inc.  
www.stantongroupinc.com

Tennessee College of Applied 
Technology – Nashville 
www.ttcnashville.edu

The Bank of Nashville 
www.bankofnashville.com

Williamson Medical Center 
www.wmed.org

Zeitlin & Co., Realtors 
www.zeitlinrealtors.com
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28 degrees

89 degrees

COMMUNITY PROFILE
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 30-39

Housing Market 
(Nashville MSA)

Median Travel 
Time to Work:

26.3 
minutes
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   Median Household 
Income:

$51,500
   Medium Home  
Sale Price: 

$189,900
   Average Rent:

$882

Total Enrollment 
in Area Colleges 
and Universities:

118,148
Annual 
Graduates:

17,000

Climate

January low July high Annual rainfall

47 inches

Age Demographics:

 40-49

 50-64

 65+

26.8%

14.5%

14.2%

14.6%

13.4%

16.7%

Nashville: 

88.9
Raleigh: 

90.8
Indianapolis: 

93
Charlotte: 

94.3
Austin: 

95.6
Atlanta: 

96.9

Cost of Living

A Full-Service commerciAl reAl eStAte Firm …
• 28 years of experience

• Manage $75,000,000 of assets

• More than 1.5 million square feet of Office,  
 Medical, Retail, industRial and flex Properties

5203 Maryland Way • Suite 100 • Brentwood, TN 37027 • 615/373-9507 • www.stantongroupinc.com

… dedicated to helping owners, investors, developers and users navigate the  
Commercial Real Estate market by offering

tenant RepResentatiOn • landlORd RepResentatiOn • pROpeRty/asset ManageMent 
accOunting & financial • Maintenance • pROject/cOnstRuctiOn cOORdinatiOn

Sources: Greater Nashville  
Association of Realtors, Greater 
Nashville Apartment Association

http://www.stantongroupinc.com
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